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As at 31 March 2025, 
SBI Mauritius posted its 
highest-ever net profit 

after tax of USD 28 million, 
supported by a balance 

sheet size of USD 1.47 billion 
— an 11% increase from the 

previous year. With deposits 
and loans reaching USD 932 
million and USD 924 million 

respectively, the Bank is on a 
strong growth trajectory. 

The CEO is confident that 
this momentum will continue 

in the years ahead.

“SBI (Mauritius) Ltd 
recorded a healthy growth 
in its net profit after tax 
which reached USD 28 
million - the highest profit 
ever recorded since the 
Bank’s inception.” 

“We are focused on 
countries that have strong 
economic ties with both 
India and Mauritius.” 

Somnath Adhya,  
Managing Director & CEO, SBI (Mauritius) Ltd

The launch of 
RuPay cards and 
UPI integration has 
boosted cross-border 
financial connectivity

The launch of 
RuPay cards and 
UPI integration has 
boosted cross-border 
financial connectivity



Visit our Website: https: //mu.StateBank

404 4999
SBI (Mauritius) Ltd is licensed and regulated by 

the BOM and the FSC.
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Mauritius and India Reinforce 
Economic and Social Ties Through 

Women’s Entrepreneurship Conclave
A high-level conclave celebrating 

the contribution of women 
entrepreneurs and professionals 

was held yesterday at the Indian High 
Commission in Ebene, underscoring the 
strategic alignment between Mauritius 
and India in promoting inclusive 
economic growth and gender equity. 
Organised by the Indian Business 
Council (IBC), the Conclave for Women 
Entrepreneurs and Working Women in 
Mauritius brought together policymakers, 
business leaders and thought leaders to 
spotlight the resilience and success of 
Mauritian women in the workforce.
The event was attended by Dr Jyoti 
Jeetun, Minister of Financial Services 
and Economic Planning; Anishta 
Babooram, Junior Minister of Gender 
Equality and Family Welfare; and 
Anurag Srivastava, the Indian High 
Commissioner to Mauritius. Also 
present were key members of the 
IBC and representatives from various 
sectors of the Mauritian economy. 
The Indian High Commissioner 
contextualised the discussion within 
a broader historical and geopolitical 
framework. He noted that despite long-
standing challenges – from cultural 
stereotypes to institutional gender bias 
– women entrepreneurs have emerged 

as critical players in driving economic 
and social progress. Their growing 
presence in boardrooms and across 
industries, he argued, is “a testament 
to their resilience, vision, and business 
acumen.” 
Mr Srivastava also reaffirmed the 
commitment of India and Mauritius 
to deepening cooperation in women’s 
empowerment, describing it as “an 
investment in future generations and a 
cornerstone of sustainable development.”
In a series of panel discussions and 
testimonials, IBC resource persons 
shared personal narratives of 
entrepreneurial challenges and growth, 
offering insights into the evolving role 
of women in business. The format 
highlighted the power of peer learning 
and experience-sharing in fostering 
leadership and innovation.
Delivering her address, Dr Jeetun 
commended Mauritian women 
entrepreneurs for their “remarkable 
achievements and contribution to 
the national economy,” highlighting 
purpose, effort, and perseverance 
as fundamental drivers of individual 
and collective progress. She spoke 
candidly about structural barriers, such 
as limited access to finance, capacity 
constraints, and the complexity of 

business development, while outlining 
her Ministry’s ongoing work to design 
supportive policies tailored to the needs 
of emerging entrepreneurs.
Dr Jeetun also referred to the deep-
rooted cultural and economic ties 
between India and Mauritius, calling 
the conclave “a meaningful step in 
strengthening bilateral collaboration 
and recognising the transformative role 
of women in shaping the future of the 

Mauritian economy.”
Junior Minister Babooram echoed 
these sentiments, focusing on the 
multidimensional role of women who, 
she noted, are both central to family 
cohesion and key contributors to 
national development. She emphasised 
the urgency of dismantling entrenched 
biases and building a more robust 
ecosystem to support women across all 
levels of society.

After a four-year term in Mauritius, 
Charlotte Pierre, British High 
Commissioner since 2021, is 
concluding her diplomatic posting. 
Her final official engagement 
included a farewell meeting with 
President Dharam Gokhool, held 
earlier this week. According to official 

sources, Ms Pierre will take up new 
responsibilities from 2 June 2025.
Her tenure was marked by an 
intensification of UK-Mauritius 
bilateral cooperation across a range 
of areas, including climate resilience, 
financial services, education, 
cybersecurity, and trade. In 2023, 

the two countries signed a Strategic 
Partnership Agreement under 
which several UK-backed technical 
assistance initiatives were launched 
to support capacity-building and 
institutional strengthening in 
Mauritius.
Ms Pierre also promoted greater 
collaboration in women’s 
entrepreneurship and innovation, 
and was active in public diplomacy 
efforts during her time in office. In a 
2024 Op-Ed published in BIZWEEK, 
she noted: “We have collaborated on 
tackling climate change, supported 
Mauritian women entrepreneurs, 
strengthened our shared values on 
democracy and good governance, 
and promoted trade and investment 
between our countries.” Read the full 
article: The UK-Mauritius Partnership: 
Celebrating a Year of Success – 
Bizweek.mu
The next British High Commissioner 
to Mauritius will be Paul Brummell 
CMG, who is expected to assume 
office in July 2025.

•  Paul Brummell CMG to Assume Role in July

Charlotte Pierre Ends Tenure 
as British High Commissioner to Mauritius

About Paul Brummell CMG

Mr Brummell is a senior career diplomat with 
extensive experience in bilateral and multilateral 
diplomacy. He currently serves as His Majesty’s 
Ambassador in Riga, Latvia (2021-present). Prior 
to this, he held several ambassadorial postings, 
including: Ambassador to Romania (2014-2018); 
High Commissioner to the Eastern Caribbean (2009-
2013); Ambassador to Kazakhstan (2005-2009); 
Ambassador to Turkmenistan (2002-2005). Mr 
Brummell also headed the Soft Power and External 
Affairs Department at the Foreign, Commonwealth 
and Development Office (FCDO) from 2018 to 2021, 
and previously served in postings in Pakistan, Italy, 
and the United States. He joined the Foreign and 
Commonwealth Office in 1987.
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The Private Sector Urged to 
Take the Wheel on Road Safety

•  “Traffic crashes shave off an estimated 3-5% of GDP in the worst-affected countries. 
The costs are not just human; they are economic and systemic,” says Jean Todt, the UN Secretary-General’s 

Special Envoy for Road Safety

With road fatalities on the rise globally, the United Nations is calling on the private sector to play a more active role in advancing 
road safety. From logistics to vehicle manufacturing, companies are being called upon to embed safety into their operations, invest 

in training, and support innovation – not just to protect lives, but also to safeguard economic stability.

As urban populations swell and 
motorisation intensifies, the 
world’s roads are under strain. 

Congestion, outdated infrastructure 
and distracted driving – exacerbated 
by ubiquitous smartphone use – are 
contributing to an alarming rise in 
traffic accidents. Globally, road crashes 
now kill 1.2 million people and injure up 
to 50 million more each year, exacting a 
heavy toll on societies and economies 
alike. 

In response to these challenges, the 
United Nations has committed to 
halving road traffic deaths and injuries 
by 2030. But the path to that goal is not 
paved by policy alone. It requires the 
active participation of the private sector 
– from logistics operators to vehicle 
manufacturers – whose choices and 
practices directly shape the safety of 
road users.

“Traffic crashes shave off an estimated 
3-5% of GDP in the worst-affected 
countries. The costs are not just 
human; they are economic and 
systemic,” says Jean Todt, the UN 
Secretary-General’s Special Envoy for 
Road Safety.

From Logistics to Liability

For companies with significant 
transport operations, ensuring road 
safety has become a business 
imperative. Inadequate driver training, 
vehicle maintenance gaps, and 
inconsistent safety regulations pose 
operational and reputational risks. 
Truck-related crashes, in particular, are 
rising, often due to undertrained drivers 
and a lack of regulatory oversight.

In the United States, there is still no 
federal mandate on minimum behind-
the-wheel hours for drivers of large 
or complex vehicles, such as double-
trailer trucks. Meanwhile, critical 
competencies – such as navigating 
extreme weather or mountainous 
terrain – are often overlooked in 
training protocols.

Elsewhere, even basic safety measures 
such as regulated rest periods 
are inconsistently enforced, and 
safety certification standards vary 
widely across jurisdictions. These 
discrepancies are especially perilous 
in developing regions, where older, less 
safe vehicles are frequently imported 
and put into circulation.

The Case for 
Continuous Training

Companies are being urged to 
treat driver training not as a one-
off compliance measure, but as a 
continual investment. Biannual training 
cycles and empowered on-the-ground 
managers who act as “road safety 
coaches” are increasingly seen as best 
practice.

Pharmaceutical group Sanofi, for 
instance, reduced crash-related 
injuries across its 17,000-vehicle 
fleet from 98 in 2016 to 40 in 2022 
through a proactive training and safety 
compliance programme. The case 
illustrates how going beyond regulation 
can yield substantial safety dividends.

Modern Fleets, Safer Roads

With the global vehicle count expected 
to double by 2050, fleet modernisation 
is another area of focus. The export 
of aging, low-safety vehicles to the 
Global South is drawing criticism, 
with calls for companies to ensure 
that decommissioned vehicles do not 
exacerbate risks in more vulnerable 
markets.

Routine inspections and the retrofitting 
of basic safety technologies – such 
as seatbelt upgrades, off-road tyres, 
and automated crash alerts – can 
significantly mitigate injury risks, 
particularly in areas with limited 
emergency response infrastructure. 

Public-Private Synergies 

The Global Plan for the Decade of 
Action for Road Safety (2021–2030) 
calls on corporations to apply Safe 
System principles across their 
value chains, from procurement 
and production to logistics and 
sustainability reporting. The framework 
encourages businesses to:

• Define vehicle safety standards in 
contracts with suppliers

• Mandate user training for all drivers, 
including those using powered two-
wheelers

• Require safety performance 
monitoring and reporting

• Incorporate fatigue and route risk 
management in transport planning

Vehicle manufacturers are also 
expected to embed safety features into 
all markets, not only high-income ones, 
while insurers can incentivise safe 
driving through premium structures and 
post-crash financial protections.

Additionally, companies must 
reconsider their marketing and 
employment practices – avoiding 
campaigns that glorify speed or alcohol 
use, and adjusting working hours to 
prevent driver fatigue or overcrowded 
public transport.
 
Mobilising Global Campaigns

Raising awareness remains a crucial 
piece of the puzzle. In collaboration 

with outdoor advertising firm 
JCDecaux, Jean Todt has launched the 
#MakeASafetyStatement campaign – a 
global public awareness initiative that 
is rolling out across 80 countries in 30 
languages, including Mauritius. The 
campaign uses billboard space in over 
1,000 cities to spotlight road safety, 
particularly among young people, for 
whom traffic accidents are the leading 
cause of death. 

Jean Todt is also championing new 
technologies, including satellite 
monitoring and artificial intelligence, 
to predict and prevent crashes. “These 
are tools that only the private sector can 
bring at scale. Innovation must be part 
of the safety equation,” he says.

A Shared Responsibility

As roads continue to link people, 
goods and economies, making them 
safer must become a shared priority. 
Whether through training, investment, 
or advocacy, private sector engagement 
is essential.

“Safety cannot be the sole responsibility 
of governments or NGOs,” says Jean 
Todt. “It must be woven into business 
models and boardroom strategies. Only 
then can we begin to reverse the trend.”

The stakes are clear. With lives on the 
line and billions in losses each year, 
road safety is not just good ethics – it’s 
sound economics.
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We are proud to offer 
these exceptional 
athletes a competitive 
and inspiring 
environment in which to 
perform and connect,” 
Darrin Hedley, Golf 
Director at Le Château 
Golf Course. 

Where Art Meets  
Biodiversity: The Festival  

of the Living 2025
For the very first time in Mauritius and the 

Indian Ocean region, a major cultural event 
brings together art, science, and ecology. The 

Festival of the Living 2025 emerges as a unique 
space for reflection, creativity and action in a 
world increasingly impacted by the dramatic loss 
of biodiversity – one of the planetary boundaries 
that have already been crossed, according to 
scientists.

As the United Nations Ocean Conference 
(UNOC3) approaches – to be held in June 2025 
in Nice – this festival offers a timely invitation for 
everyone to engage. It aims to unite people from 
all walks of life in a shared mission: to think and 
act together for the preservation of life on Earth. 

The Festival of the Living will bring together 
artists, scientists, thinkers, citizens, students, 
associations, farmers, traditional knowledge 

holders, activists, and the simply curious to 
address one of the greatest challenges of our 
time: protecting biodiversity.

Designed to welcome all generations, the festival 
features participatory and inclusive formats 
that appeal to families and children, students 
and educators, creatives and nature lovers alike. 
Immersive exhibitions, artistic performances, 
educational workshops, film screenings, and 
thought-provoking talks will celebrate the diversity 
of life and spark collective awareness.

The Festival of the Living 2025 is made possible 
through a partnership between Rogers, Odysseo, 
and the House of Digital Art. Together, these 
partners share a common vision: to create 
a free, inclusive, and innovative event that 
bridges disciplines and inspires ecological 
consciousness.

The Heritage Golf Club, set against 
the lush backdrop of Bel Ombre in 
southern Mauritius, will once again 
host the region’s premier women’s 
golf tournament as the third edition 
of the Heritage Mauritius Ladies 
Open tees off from 5 to 7 June 
2025. With over 100 players from 
across Mauritius, the UK, France, 
South Africa, Kenya, Botswana, 
Madagascar and beyond, the 
tournament signals both the 
growing prominence of women’s 
sport in the Indian Ocean and the 
strategic positioning of Mauritius 
as a key destination for high-calibre 
golfing events.

Held on the championship-grade Le 
Château Golf Course, consistently 
ranked among the finest in the 
region, the Heritage Mauritius 
Ladies Open has grown rapidly in 
both scale and prestige. This year’s 
edition will once again blend elite 
athletic competition with a distinctly 
Mauritian sense of hospitality and 
cultural celebration.

“The Heritage Mauritius Ladies Open 
embodies our strong commitment 
to promoting women’s golf,” said 
Darrin Hedley, Golf Director at 
Le Château Golf Course. “We are 
proud to offer these exceptional 
athletes a competitive and inspiring 
environment in which to perform and 
connect.”

The event begins on 4 June with 
the arrival of participants, followed 
by a player briefing and welcome 
cocktail. On 5 June, a friendly 

Scramble in pairs event will set the 
tone before the official rounds on 
6 and 7 June. The tournament will 
culminate in a prize-giving ceremony 
and closing reception, celebrating 
not just athletic achievement but 
camaraderie and resilience.

Elizabeth Dalais, President of 
the Ladies Golf Union, expressed 
particular pride in the strong 
representation of Mauritian women 
golfers this year: “The enthusiastic 
participation of our local players is 
a testament to their dedication and 
growing international aspirations. 
We look forward to an exceptional 
edition.”
The tournament also reflects a 

wider strategy by Rogers Hospitality, 
the leisure and tourism arm of the 
Rogers Group, to elevate Mauritius’ 
appeal as a year-round destination 
for both leisure travellers and 
professional athletes. Through 
investments in luxury hospitality, 
ecotourism, and now women’s 
sports, the group is redefining the 
region’s tourism proposition.

With the addition of the La Réserve 
Golf Links, the Indian Ocean’s first 
and only links-style course co-
designed by Open champion Louis 
Oosthuizen, Heritage Golf Club now 
offers two distinct championship 
experiences – positioning it 
favourably within the global golfing.

Heritage Mauritius Ladies Open Returns for Third Edition
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The agreement eliminates 
tariffs on 99% of Indian 
exports to the UK and 90% 
of UK goods imported to 
India

India-UK Free Trade 
Agreement to Boost Bilateral Trade, 

says CareEdge Ratings
India and the United Kingdom have sealed a historic Free Trade Agreement (FTA) aimed at eliminating the bulk of tariffs and 

stimulating two-way trade flows. The deal, concluded on May 6, 2025, is expected to significantly increase bilateral trade by 15% 
annually through 2030, opening new opportunities across strategic sectors. A new report by CareEdge Ratings outlines how the 

agreement positions Indian exporters for growth, while giving UK firms enhanced access to India’s burgeoning consumer and 
industrial markets.

India and the United Kingdom have concluded a 
landmark Free Trade Agreement (FTA) on May 6, 2025, 
following nearly three years of negotiations. This 

bilateral agreement is set to fundamentally reshape the 
trade dynamics between the two nations, providing Indian 
exporters unprecedented access to the UK market, while 
simultaneously opening India to a wave of high-value 
British goods.

According to a new report by CareEdge Ratings titled 
“From Tariff to Opportunity: UK-India FTA to Increase 
Bilateral Trade By ~15%,” the FTA is expected to propel 
bilateral trade at a compounded annual growth rate of 
approximately 15% through to 2030, building on an 11% 
CAGR recorded over the past decade.

Scope of the Agreement

The FTA stipulates that India will reduce tariffs on 90% 
of British goods, of which 85% will be duty-free within 
ten years. In return, 99% of Indian exports to the UK will 
face zero import duties. This sweeping reduction in trade 
barriers has been described by CareEdge Ratings as a 
“game changer” for sectors such as textiles, engineering 
goods, gems and jewellery, and pharmaceuticals.

Currently, India-UK trade constitutes just 2% of India’s 
total trade volume. The FTA aims to redress this 
underutilisation, particularly as India positions itself as 
a competitive global manufacturing hub. By 2030, Indian 
exports to the UK are projected to reach £45 billion, while 
imports from the UK are forecast at £30 billion.

Indian exporters stand to benefit significantly from tariff 
reductions and enhanced market access. The ready-made 
garment (RMG) sector, for instance, is poised to double 
its UK market share from 6% to 12%, translating into an 
incremental export opportunity of USD 1.1-1.2 billion 
annually. The FTA places India on an equal footing with 

countries like Bangladesh and Vietnam, who have long 
enjoyed duty-free access to the UK market.

Similarly, the removal of tariffs ranging from 8% to 14% 
on engineering and electrical goods will grant Indian 
manufacturers a critical advantage. Key exports such as 
automotive components, construction equipment, and 
scientific instruments are expected to see 15% annual 
growth in volume.

In the gems and jewellery segment, reduced UK tariffs 
– currently as high as 4% – are expected to stimulate 
demand, especially for handcrafted, designer, and lab-
grown items. This is anticipated to benefit both large 
exporters and MSMEs, while also enhancing earnings for 
skilled artisans.

Import Implications and Consumer Impact

On the import side, India is expected to see an influx of 
British goods, especially in premium segments. The tariff 
on Scotch whisky, which once stood at 150%, is set to 

gradually reduce to 40%. UK luxury carmakers will also 
benefit from a sharp drop in import duties from 100% to 
10%, potentially expanding their presence in India’s fast-
growing high-end automobile market.

The FTA is also likely to stimulate imports of UK-
manufactured medical devices and green technologies, 
supporting India’s “Make in India” push through access to 
advanced machinery and components. The deal further 
opens doors for collaboration in the education and 
professional services sectors, enhancing human capital 
and service exports.

A Strategic Milestone

D. Naveen Kumar, Associate Director at CareEdge Ratings, 
commented: “The agreement eliminates tariffs on 99% of 
Indian exports to the UK and 90% of UK goods imported 
to India. It offers wide-ranging benefits across sectors, 
enhances competitiveness, and promotes investment and 
collaboration. This landmark FTA marks a pivotal shift in 
India-UK economic relations and can catalyse inclusive 
growth, innovation, and global integration.”

CareEdge Ratings believes that the agreement could 
become a template for future FTAs India seeks to 
negotiate, given its comprehensive design and sectoral 
depth.

Source: CareEdge Ratings, “From Tariff to Opportunity: UK-
India FTA to Increase Bilateral Trade By ~15%,” May 2025.

REPORT 
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